Feel exhausted?
It’s time to
relax!

lan home textiles.
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challenge & 3apava

Russian textile brands focus on history, tradition
and quality. In Russia the textile market is still
dominated by Soviet stereotypes. It is difficult for
new companies to break through these barricades.
We were given carte blanche.

challenge

The only request was to create something different. We had
to create a corporate identity for products and a company
store. The identity that will not get lost among others and will
attract the attention of the consumer.

3aa4ya

Poccnimckume 6peHabl
TEKCTUNA OenatoT aKUEeHT
Ha MCTOPUU, TPAOUNLUAX U
KayecTBe. Ha
POCCUNCKOM PbIHKE
TEKCTUNIA BCe eLlle
MAaBEHCTBYIOT COBETCKME
CcTepeoTUnbl. HOBbIM
KOMMaHUAM CITOXHO
MNpopBaTb 3T
OappuKagbl. Ham ganu
KapT-61aHLL.

Jlnwb ¢ ogHoOM
OroOBOPKOW: caenaTb He
KakKy Bcex. Ham
NpencToano co3aaTh
ANOEHTUKY o4
npoayKumnm u
PUMPMEHHOro MarasmHa.
ANOEHTUKY, KOTOpasd He
3aTepsdeTca cpeau
OPYTMX N MpuBeYyeT
BHUMaHWS
noTpedbutena.

challenge & 3agaya
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the idea & noed

OTﬂ,OXHyTb Ha MAT KX
MnoayLlKax

OTﬂ,OXHyTb non TeriJibiM
oaedJTIOM

OTOOXHYTb B KpacuBOW
KOMHaTe

Relax on soft
pillows

Relax under a
warm blanket

Relaxin a
decorated room

idea & npesq

the

OcHOBHOeE nocsiaHne bpeHaa -
«HaM HeobxoOomM OTabIX».

CoBpEeMEHHDbIN YenoBeK
3arpy)keH pabortomn, npobinemMamm
N 6GECKOHEYHbIM MOTOKOM
Mblcnen. Nopon Tbl MPOCTO
OO/HKEeH OTAOXHYTb.

The main brand message
IS «get relaxed».

Nowadays people is fed
up with their work,
problems and the
unstoppable flow of
thoughts. Sometimes you
forgot just to get some
rest.

the idea & noed
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target audience & ayguntopus

Millennials are a high purchasing
power group. But Russian textile
brands do not notice them.
Perhaps they just don't know how
to get to them. We decided that
millennials are the ones we target.

— target
audience
& ayautTopusa

MunneHmansol - rpyrna
C BbICOKOW
MNOKyMnaTeNbHOM
CMOCOOHOCTbIO.
TeKCTUNbHble bpeHabl
MX HE 3aMeYatoT.
BO3MOXXHO, OHU
MPOCTO HEe 3HAOT, Kak
K HUM nogobpaTbca.
Mbl peLlwmnnm, 4Yto
MMEHHO MUNNEeHWnanbI
CTaHYT HaLLewn
LLeneBoOW ayamTopmnemn.

target audience & aygutopus
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NROAEXU

Tebe NMOHP

BUTCSH
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solution & pelleHue

solution

«Polezhim» doesn’t
focus on traditions, but
attracts young
generation with a new
philosophy and

understandable values.

pelleHue

«Monexxmm» He akLeHTUpYyeT BHUMaHWMA Ha
TpagnuMsax, HO NMPMBNEKaAeT MOST0AEXb HOBOW
dumnocopmen M NOHATHbIMU LLEHHOCTAMMU.

solution & pelueHue
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naming & HEMMUHT

— naming
& HEMMUHTI

«Polezhim»
Russian: ‘Lie down'’

«['Tonexmm»

naming & HEMMUHT
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c o ‘ NOA@XKUM nopyLKa U3
Tebe NoHpPpaBWUTCAH

Q0 r

NROACKUM noayLiKa us
Tebe NoHpPaBWUTCAH OBeqbeﬁ Bep6nmmeﬁ
LepCTH LepCTH
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soft font
for soft textiles
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Mascots & MAaCKOThI

I"‘.GOAG)KUM
Tebe NOHpPaBMWUTCH

opesno us
Bep6oXKen
LepCcTH

NOACXKUM oaes
Tebe NoHpaBUTCA OBE'-

&
‘

mascots
& MaCKOTbI

MackoTbl 6peHaa
OTCbIN1aKOT HAaC K
NnpoayKLMU:
KOMMNaHMa genaeTt
yMop Ha n3genmax
N3 oBeYbeN U
BEpPOMOXKbEN
LLIepPCTW.

The brand’s
mascots refer
us to the
products: the
company
focuses on
products
that made
up from
sheep and
camel wool.

Mascots & MAaCKOTblI
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policy of comfort

JTO He MarasuH, aTo
LHesioe apT-NpoCTpPaHCTBO.

Ha mepBOM 3TaXke MOXKHO
NpoBecTU BpeMa B Kade,
NPOYyBCTBOBAaTb
PUPMEHHDbIV CTUNb.
[MokynaTenu Takxe
CMOTYT MPUKOCHYTbCA K
TOBapYy, KOTOPbIMN
NPUMOBPETYT Ha 2 STaxe.

* PUPMEHHDbIN CTUMb
6peHa-MarasmHa

NONINTUKA KOMPopTa

It's not a store, it's an art cluster. )
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On the ground floor you can
spend time in a cafe. Literally, —p—
touch the branded textiles. e R A |
Everything you see in here you're LTS | __
able to buy on the second floor. =0 o

N
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* corporate identity for b \- :.\d g . g/
brand-shop WA IR A E= N\

of comfort

policy

NOSINTUKa KOMPOPTa






r. QmMuTpos, T "LleHTp", 2 3TaX
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NOAEXUM 2

Ha BepOoXen WepcTH

[ o YHVKasbHbI
A9 MHTEpbEPa neKop

® DUPMEHHDIN
TeKCTUMb

[
9:00 - 20:00

PEXM pabore
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result & pesynbsraT

result

3 Types of packages
2 Brand mascots
1 Design system

73 '| Cy positive reviews 5 'l 6 supply contracts
, O nonoXuTenbHbIX peueH3nin [LOrOBOPOB Ha MOCTaBKY

*No ntory NpodusibHbIX pOopyMOB

— pe3ynbraTt

*on the basis of the outcome of
the specialized forums

1 new opportunities
i HOBbIX BO3MOYXHOCTE M

3 Broa ynakoBKMU
2 MackoTa 6peHaa
1 AnsamH-cmnctemMa

polezhim
Dmitrov

Qv

20.451 views
polezhim

result & pesynberaT
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It’s time to relax!
Lie down?

BpeMa otAoxHYTb! NMNoneXxmm?




